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SUBJECT/ORGANIZATION INDEX

7-Eleven, success in Japan, 420–421
80/20 rule, 233

A
AAA (American Arbitration

Association), 175
ABB, matrix design, 550
Acer Inc., 38–39
Acquisition, 418. See also

Investment
Active listening, 482
Ad valorem duty, 272
Adaptation/localized approach

to marketing, 21
Adaptation/polycentric pricing,

381–382
Adaptation strategy, 345–347

product adaptation-
communication extension, 349

product extension-
communication adaptation,
348–349

product-communication
adaptation (dual adaptation),
349–350

Adidas
advertising, 466–467, 494
sponsorship of New York

Yankees, 495
Administrative Council of

Economic Defense 
(CADE), 164

Adopter categories, 135–137
Adoption process, 134
Advanced Micro Devices (AMD),

antitrust suit against Intel, 168
Advertising, 435

advocacy advertising, 459
agencies, 442–445, 449
art direction, 448
big idea, 445
copy, 448–450
corporate advertising, 459
corporate advertising against

GATT, 149
creating, 445–448
cultural considerations, 450–454
global advertising, 436–441
image advertising, 459
Internet, 579

media decisions, 456–457
outdoor advertising, 492–493
Tobacco advertising 

regulation, 446
Advertising appeal, 447
Advertising organizations,

442, 444
Advocacy advertising, 459
Aesthetics, 114–117
Aesthetics of packaging, 344–345
Africa, regional market, 102–105
AFTA (ASEAN Free Trade 

Area), 91
Age segmentation, 229
Agencies, 449
Agent, 400

working with, 407–410
Agreement on Trade-Related

Aspects of Intellectual
Property Rights (TRIPs), 169

Airbus, versus Boeing, 564–566
Allied Domecq Quick Service

Restaurants, 296
Amazon.com, 578, 580
American Arbitration Association

(AAA), 175
American Automobile Labeling

Act, 344
Amway, 403
Analogy, 212
Analysis of variance 

(ANOVA), 208
Andean Community (CAN), 86, 87
Antidumping and Antisubsidy

Regulations in March 
1997, 385

Antidumping duties, 272
Antiglobalization, 31, 557
Antitrust, 147, 164–168
Apple Computer

Apple stores, 404
founding, 570
iPod, 589
iTunes Music Store, 577
licensing, 295

Arab Maghreb Union (AMU), 101
Arbitration, 174
Art direction, 448
ASEAN (Association of Southeast

Asian Nations), 91–92

ASEAN Free Trade Area 
(AFTA), 91

Asia. See also China; Japan; South
Korea

Barbie, 144–145
Coca-Cola marketing, 205–206
diffusion of innovations, 136–137
eBay, 593
factory working conditions,

288–290
global strategic partnerships

alliance with global
competitors, 311–312

Nestlé, direct mail, 489
Wal-Mart market research, 191

Asia-Pacific regional market, 91–93
Ask.com, 595
Assembler value chains, 554–555
Association of Southeast Asian

Nations (ASEAN), 91–92
Attitudes, 112

aesthetics, 114–117
dietary preferences, 117–118
religion, 113–114

Australia, tobacco advertising
regulation, 446

Automobiles
automakers’ targeting of U.S.

market with SUVs, 238–239
EU price differences, 376
Generation Y (Gen Y) 

targeting, 255
Indian auto exports, 269
Japanese automakers’ American

market gains in the 1980s, 5
lean producers vs. U.S. mass

producers, 555–556
product placement, 495–497
product-market assessment, 244
smart cars, 360–361
SUV market research, 210–211
telematics, 586

Avon, 403
AvtoVAZ automaker, 300

B
Back translation, 203
Balance of payments, 61–63
Bang & Olufsen, global consumer

culture positioning, 252
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Bangladesh, 51
Banner ads, 579
Barbie, 143–145
Bargaining power of buyers,

505–506
Bargaining power of 

suppliers, 507
Barter, 390–391
BASF, advertising, 456
Bath & Body Works, competition

with Body Shop, 249, 419
Bayer, 167
Bayerische Motoren Werke. 

See BMW
Behavior segmentation, 232–234
Beliefs, 112

aesthetics, 114–117
dietary preferences, 117–118
religion, 113–114

Benefit segmentation, 234–235
Benetton, “United Colors of

Benetton” slogan, 250, 
253, 459

BERI (Business Environment Risk
Intelligence), 150

Bertelsmann AG, 552
Bethlehem Steel, 169
Big emerging markets (BEMs), 50
Big idea, 445
Big Mac Index, 66
Bill of exchange, 278
Billboards, 492–494
Blockbuster Video

as a category killer, 417
entry in Japan, 206

Bluetooth, 585
Blu-ray DVD players in Sony PS3,

359–360
BMW, 9

brand strength, 329
positioning, 248
targeting, 240, 246

Body Shop, competition with Bath
& Body Works, 249, 419

Boeing, 21, 24
global strategic partnership with

Japan, 312–314
versus Airbus, 564–566

Bottom of the pyramid (BOP)
markets, 54

BP PLC, 172
corporate social 

responsibility, 560
Brand equity, 329
Brand extensions, 334
Brand image, 329

Brands, 328–329
advertising agencies, 444
co-branding, 333
combination/tiered 

branding, 333
country-of-origin, 341–342
definition of, 328
development of global brands,

335–337
global, 331–335
global vs. local, 337–341
international, 331
local, 330–331
product/brand matrix, 335
world’s most valuable 

brands, 335
Brazil

antitrust, 164
Bridgestone Firestone Brazil,

customer service, 483
economy, 52
Nestlé competitors, 57
Nestlé distribution, 402

Bribery, 169–173
BRIC (Brazil, Russia, India,

and China), 40
product markets, vs. United

States and EU, 352
stages of economic

development. See Stages
of economic development

supplier base and
infrastructure/logistics, vs.
United States and EU, 422

Bridgestone/Firestone
customer service in Brazil, 483
negative publicity, 458

BRL Hardy, 242
Broadband, 583–584
Budweiser, 161
Burberry, 3
Business Environment Risk

Intelligence (BERI), 150
Business-to-business marketing (b-

to-b or B2B), 400
Business-to-consumer marketing

(b-to-c or B2C), 400
Buy American Act of 1933, 267
Byrd Amendment, 385

C
CADE (Administrative Council

of Economic Defense), 164
CAF (currency adjustment 

factor), 372
Call centers, 280–283

Call option, 68
Campbell soups

benefit segmentation, 234
market research, 212

CAN (Andean Community), 
86–87

Canada
banning of MMT, 153
Imax Corporation, 369

CAP (Common Agricultural
Policy), 264

Capital account, 62
Caribbean Basin Initiative (CBI), 90
Caribbean Community and

Common Market
(CARICOM), 89–90

Carrefour hypermarkets, 431–432
Cartel, 167
Catalogs, 489–491
Category killers, 413, 417
Caterpillar, 13, 27

Canada-Chile free trade area, 79
currency fluctuation problems

in 1980s, 478
CEFTA (Central European Free

Trade Association), 98–99
Celebrities, and product

placement, 495–496
Cell phones

Bluetooth, 585
cameras, 573–574
emerging markets, 336, 339
mobile commerce 

(m-commerce), 585
mobile gaming, 588
ringtones, 587–588
smart phones, 586–588
Telefónica, 124

Cemex, 192
Censorship of Rolling Stones

in China, 46
Central America, Free Trade Area

of the Americas (FTAA), 
90, 108

Central American Integration
System (SICA), 84–85

Central European Free Trade
Association (CEFTA), 98–99

Centrally planned capitalism,
46–50

Centrally planned socialism, 45–46
CETs (common external tariffs), 79
CFR (cost and freight), 371
CFTA (U.S.-Canada Free Trade

Agreement), 82
Chaebol, 318–319
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Champagne, proposed restriction
of name usage, 159

Chance, role in competitive
environment, 524–525

Channel of distribution, 398
consumer products and services,

401–405
establishing, 407–410
industrial products, 405–406
objectives of, 399–400
terminology and structure of,

400–401
working with channel

intermediaries, 407–410
Chapter 89, Harmonized Tariff

System (HTS), 270–271
Characteristics of 

innovations, 135
Chase Manhattan bank, global

consumer culture 
positioning, 252

Cherry picking, 409
Chevron, 29
Chile, expropriation of copper

companies, 154
China

Antidumping and Antisubsidy
Regulations in March 
1997, 385

antiglobalization sentiment 
in America, 31

balance of payments, 63
centrally planned socialism,

46–47
Coca-Cola’s sponsorship 

of Beijing Olympics, 494
devaluation of yuan, 65
eBay, 593
economy, 52
exports, 63–64
FedEx, 425
furniture exports, 264–265
growth of exports, 262
Home Depot acquisition of

HomeWay, 305
Internet usage, 576
joint ventures, 300–301
Lenovo Group, 468–469, 472
local brands, strength of, 331
localizing ad executions, 447
marketing of Scotch whiskey,

434, 437
need for stronger PR, 463
normal trade relations 

(NTR), 271
population segmentation, 228

Procter & Gamble shampoo
sampling, 473

segment size and growth
potential, 238

South African
Breweries/SABMiller in
China, 324–325

Starbucks in Forbidden 
City, 293

strength of currency, 74–75
targeting of Olympics 

visitors, 239
tariffs on shoe exports to

Europe, 258, 262
Tobacco advertising 

regulation, 446
Wal-Mart market research, 191

Chinese Value Survey 
(CVS), 128

Chrysler, 16
CIF (cost, insurance, freight)

named port, 371
Citicorp, 21
Civil-law country, 155
Click-through rates, 579
Cluster analysis, 209
Coach, 184, 189
Co-branding, 333
Coca-Cola, 10–13, 15

brands, 329–330
global product and brand, 337
India, 47
Minute Maid, 7
negative publicity, 458
packaging, 343
Singapore marketing, 205–206
sponsorship of Beijing

Olympics, 494
Vitango, 55

Code of ethics, 558
Coffee

affect of marketing on
consumption, 139

fair trade, 142–143
Colgate-Palmolive

antitrust issues in Brazil, 164
product innovation 

strategy, 351
Collaboration, 518
Collaborative agreements, 307
Collectivist cultures, 127, 130
Color, associations with, 115
Combination branding, 333
Combustion Engineering, 8
Commercial Fan Moteur (CFM)

International, 312

Committee of Professional
Agriculture Organizations and
the General Confederation of
Agricultural Cooperatives
(COPA-COGECA), 81

Common Agricultural Policy
(CAP), 264

Common external tariffs (CETs), 79
Common market, 80
Common Market of the South

(Mercosur), 87, 89
Common-law country, 155–156
Communication

advertising. See Advertising
affect of improvements on global

marketing, 26
American communication 

styles, 123
direct marketing, 487–493
global media decisions,

454–457
integrated marketing

communications (IMC), 434
language and, 118–122
personal selling. See Personal

selling
product placement, 495–498
public relations and publicity,

457–463
sales promotion, 469–476

Companion products, 366–367
Comparability, 213
Comparative analysis of research

data, 211–212
Compensation trading, 392
Competition

effect of competitive behavior on
pricing, 380

five forces model, 503
global competition, 518–520
hypercompetition, 526–531
influencing forces, 503–507
positioning, 249–250
potential competition and

targeting, 239–240
rivalry among competitors, 507

Competitive advantage, 6–9, 508
current issues in, 525–530
flagship firm, 512–515
global competition, 518–520
global, 525
national. See National

competitive advantage
research on, 530–531
strategic intent, 515–518
strategies for creating, 508–512
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Computers. See also Technology 
Acer Inc., 38–39
Advanced Micro Devices (AMD)

antitrust suit against Intel, 168
broadband, 583–584
digital revolution, 569–571
eBay in Asia, 593
e-commerce, 576–579
high-tech global consumer

positioning, 251
Moore’s Law, 570
One Laptop Per Child, 55, 56
open source software, 582–583
personal computer (PC), 570
rivalry among competitors, 507
software patents, 163
sourcing of laptops, 368
Sun Microsystems lawsuit

against Microsoft, 146, 151
transnational cyberworld, 44

Concentrated global 
marketing, 245

Confiscation, 153
Conflict resolution, 173–176
Consten, 166
Consumer culture, 110–112. See also

Culture
aesthetics, 114–117
attitudes, beliefs, and 

values, 112
dietary preferences, 117–118
diffusion theory, 134–137
global consumer culture

positioning (GCCP), 112,
250–253

impact of marketing on culture,
122–125

language and communication,
118–122

marketing implications 
of cultural environments,
137–139

religion, 113–114
Consumer panel, 203
Consumer sales promotions, 469
Containerization, 427
Content sites, 577
Continuous innovation, 354
Contract manufacturing, 295–296
Convenience stores, 413
Convergence, 572–573
Cooperative exporter, 274
Copy, 448–450
Copyrights, 158–163
Copywriters, 448
Core competence, 540–541

Corona Extra beer
country-of-origin effect, 342
packaging, 343

Corporate advertising, 459
Corporate social responsibility

(CSR), 557–562
Corruption, 169–173
Corruption Perceptions Index

(CPI), 170
Cosmed, 221
Cosmetics

door-to-door sales, 403
Japan, 201
segmentation of global cosmetics

market, 220, 223
Cost and freight (CFR), 371
Cost focus, 511
Cost leadership, 508–509
Cost, insurance, freight (CIF)

named port, 371
Cost-based transfer pricing, 388
Cost-plus pricing, 368–370,

372–373
Counterfeiting, 159
Counterpurchase, 391
Countertrade, 389–392

barter, 390–391
compensation trading, 392
counterpurchase, 391
offset, 391–392
switch trading, 392

Countervailing duties 
(CVDs), 272

Country and market concentration,
320

Country and market
diversification, 321

Country concentration and market
diversification, 321

Country diversification and
market concentration, 321

Country-of-origin effect, 341–342
Couponing, 473–475
Court of Justice, 177–178
Courts. See also Legal 

Environment
International Court of Justice

(ICJ), 154
litigation, 173–176

Creative execution, 448
Creative strategy, 445
Creatives, 448
CRM (customer relationship

management), 187
CSR. See Corporate social

responsibility

C-TPAT (Customs Trade
Partnership Against
Terrorism), 280

Cuba
seizure of assets, 153
U.S. Cuban Liberty and

Democratic Solidarity Act,
180–182

Culture, 110–112
advertising cultural

considerations, 450–454
aesthetics, 114–117
attitudes, beliefs, and values, 112
definition of, 111
dietary preferences, 117–118
diffusion theory, 134–137
ethnic segmentation, 235–237
foreign consumer culture

positioning (FCCP), 248, 253
high- and low-context culture,

125–126
Hofstede’s culture typology,

126–131
impact of marketing on, 122–125
language and communication,

118–122
local consumer culture

positioning (LCCP), 253
marketing implications of

cultural environments,
137–139

nationality of top management,
538–540

religion, 113–114
sales force nationality, 483–486
self-reference criterion (SRC)

and perception, 132–133
subcultures, 112

Currency
cash in advance export

payments, 279
Chinese, strength of, 74–75
devaluation/revaluation, 65
discriminatory exchange rate

policies, 269
euro, 96
exchange rate exposure, 67–68
exchange rates and sourcing,

285–286
exchange rates’ effect on pricing,

373–376
export financing/methods of

payment, 276–279
Mexican crisis, 61
sales efforts affected by currency

fluctuations, 478
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Currency adjustment factor 
(CAF), 372

Current account, 62
Customer relationship

management (CRM), 187
Customer strategy, 480
Customs duties, 272
Customs procedures, 269
Customs Trade Partnership

Against Terrorism 
(C-TPAT), 280

Customs union, 79–80
CVDs (countervailing duties), 272
Cybersquatting, 580

D
D’arcy Massius Benton & Bowles

(DMBB), 231
Daimler-Benz, 16
DaimlerChrysler

marketing opportunities in 
least-developed countries
(LDCs), 55

smart car, 360–361
DARPA (Defense Advanced

Research Projects Agency), 570
DATA (debt, AIDS, trade, 

Africa), 60
Data collection, 199–202. See also

Market research
Data warehouses, 188
DDP (delivered duty paid), 370
Deep Blue, 460
Defense Advanced Research

Projects Agency (DARPA), 570
Dell, 220

competitive advantage, 507
direct sales approach, 407
goal, 507

Demand conditions, 521–522
Demographic segmentation,

224–230
age, 229
gender, 230
income and population, 225–229

Denmark, clash with Middle East,
110, 130

Department stores, 410–411
Devaluation, 65
Developed countries, 52. See also

High-income countries
Developing countries, 52

international partnerships,
314–315

marketing opportunities in,
53–56

DHL, offshoring, 281
Diageo, 67
Dietary preferences, 117–118
Differentiated global marketing,

246–247
Differentiation, 509
Diffusion theory, 134–137
Digital keiretsu, 319
Digital opportunity index, 568
Digital revolution, 569–571

convergence, 572–573
disruptive technologies, 574–575
new products and services,

583–590
value networks, 574–575

Direct mail, 488–489
Direct marketing, 487–488

catalogs, 489–491
direct mail, 488–489
support media, 492–493
television, 491–492
versus mass marketing, 487

Discontinuous innovations, 353
Discount stores, 413
Discriminatory exchange rate

policies, 269
Discriminatory procurement

policies, 267
Disney (Walt Disney Company)

Disneyland Paris, 195–196
Magical Journey promotion, 470

Dispute settlement, 173–176
Disruptive technologies, 574–575
Distribution center, 424
Distribution channels

consumer products and services,
401–405

establishing, 407–410
industrial products, 405–406
objectives of, 399–400
terminology and structure of,

400–401
working with channel

intermediaries, 407–410
Distributor, 400
Diversification strategy, 4
Documentary collections, 278–279
Documentary credit, 277–278
Doha Round, 76
Domino’s, global market

segmentation, 222
Dormont Manufacturing, 346
DOScapital, 47
Double diamond framework, 530
Dove, “Campaign for Real

Beauty”, 250

Downstream value chains, 555–556
Drafts, 278–279
Dumping, 272, 385–387
DuPont, 163
Duties, 265

antidumping, 272
countervailing (CVDs), 272
customs, 272
U.S. imports, 270

Duty drawback, 280
Dynamically continuous

innovations, 353

E
EachNet auction site, 121
Eastman Kodak Company

convergence, 573
search for competitive

advantage in 21st century,
533–534

trade dispute with Fuji Photo
Film, 158

eBay
in Asia, 593
peer-to-peer (p-to-p) 

marketing, 401
E-commerce

global, 576–579
mobile (m-commerce), 585

Economic Community of West
African States (ECOWAS),
102–105

Economic exposure, 67
Economic freedom, 48–50
Economic systems, 44–50

centrally planned capitalism,
46–50

centrally planned socialism,
45–46

DOScapital, 47
market capitalism, 45

Economic union, 80
Economics

regional economic
organizations, 176–177

scale, 29
world economy, 41–44

Economist Intelligence Unit 
(EIU), 150

Economy of former Soviet Union
countries, 51

ECOWAS (Economic Community
of West African States),
102–105

Ecuador, cut-flower industry, 54
EDUN Apparel, 60
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EEA (European Economic 
Area), 96

EFTA (European Free Trade 
Area), 96

EIU (Economist Intelligence 
Unit), 150

Electronic data interchange 
(EDI), 186

Electronic point of sale (EPOS), 187
Electronics

convergence, 573
flat-panel TV sets, 326, 330
high-tech global consumer

positioning, 251
information revolution, 25
scale economics, 29

Eli Lilly and Company, 19
Emacs, 582
EMC (export management

company), 273
Emic analysis, 213
Emotional appeal, 447
Enabling conditions, 241
Environmental sensitivity, 137–138
EPRG framework, 17
Equity stake, 301–306
Estée Lauder, targeting of

emerging middle class, 
220, 223

Ethics
bribery and corruption, 169–173
corporate social responsibility,

557–562
Ethnic segmentation, 235–237
Ethnocentric orientation, 19–20
Etic analysis, 213
EU. See European Union
Euro, 96
Euro zone, 96
Euroconsumer: Marketing Myth or

Cultural Certainty? The,
231–232

Europe
Barbie, 144
McDonald’s, 36–37
regional market, 93–99
Tobacco advertising 

regulation, 446
European Commission, 164. See

also European Union (EU)
antidumping policy, 386
tariffs on Asian shoes, 258, 262
versus Microsoft, 146, 151, 166

European Court of Justice, 177–178
European Economic Area 

(EEA), 96

European Free Trade Area 
(EFTA), 96

European Patent Office, 162
European Union (EU), 93–96. See

also European Commission
automobile price differences, 376
BRIC supplier base and

infrastructure/logistics
comparison, 422

Common Agricultural Policy
(CAP), 264

exports/imports, 64
genetically modified crop

labeling requirement, 344
Internet privacy standards, 582
marketing issues, 96–98
product markets, vs. BRIC, 352
regulatory environment, 176–177
ruling against Microsoft, 151
Tobacco advertising 

regulation, 446
Exchange rate exposure, 67–68
Exchange rates. See Currency
Expanded Triad, 60
Expatriates, 477

sales force nationality, 483–486
Export broker, 273
Export commission representative,

274
Export distributor, 274
Export management company

(EMC), 273
Export merchants, 273
Export price escalation, 368–369
Exports

a day in the life of an export
coordinator, 268

Chinese furniture, 265
dumping, 272
export selling versus export

marketing, 259–260
financing/methods of payment,

276–279
government support of, 263–265
key export entities, 273–274
level of U.S. exports, 267
national export/import policies,

261–269
organizational export activities,

260–261
organizing in manufacturer’s

country, 275–276
organizing in market 

country, 276
potential export problems, 261
tariffs. See Tariffs

tax incentives, 263
top exporters in world

merchandise trade, 63–64
Express warranty, 345
Expropriation, 153
Extension strategy, 345–347

product adaptation-
communication extension, 349

product extension-
communication adaptation,
348–349

product-communication
extension (dual 
extension), 347

Extension/ethnocentric pricing
policy, 381

Extension/standardized approach
to marketing, 19–20

ExxonMobil, 16

F
Factor analysis, 208
Factor conditions, 520–521
Factor costs of outsourcing,

282–283
Fair trade, coffee, 142–143
FAS (free alongside ship) named

port, 371
FCA (free carrier), 371
FCPA (Foreign Corrupt Practices

Act), 170–171
FDI (Foreign direct 

investment), 297
FedEx, success in China, 425
Femininity, 127
Finance, international, 65–66

economic exposure, 67
exchange rate exposure, 67–68
purchasing power parity 

(PPP), 66
Firm strategy, structure, and

rivalry, 523–524
First-mover advantage, 242
Five forces model, 503
Flagship model, 512–515
Flat-panel TV sets, 326, 330
FOB (free on board) named 

port, 371
Focus, 7
Focus group, 205
Focused differentiation, 509
Ford Motor Company, 28

acquisition of Jaguar, 323–324
integration North American and

European operations, 548
negative publicity, 458

Z04_KEEG4348_05_SE_SIDX.QXD  10/18/07  11:23 PM  Page 632



Subject/Organization Index 633

Foreign consumer culture 
positioning (FCCP), 
248, 253

Foreign Corrupt Practices Act
(FCPA), 170–171

Foreign direct investment 
(FDI), 297

Foreign purchasing agents, 273
Foreign sales corporation 

(FSC), 263
Form utility, 399
Fortune magazine, 34
Forward market, 65, 68
Foster’s Brewing Group,

foreign consumer culture
positioning, 253

France
digital future, 572
Disneyland Paris, 195–196
JCDecaux, 493

Franchising, 296–297, 418
Free alongside ship (FAS) named

port, 371
Free carrier (FCA), 371
Free on board (FOB) named 

port, 371
Free trade agreement (FTA), 79

CFTA, 82
NAFTA. See North American

Free Trade Agreement
Free trade area (FTA), 79

ASEAN Free Trade Area 
(AFTA), 91

European Economic Area 
(EEA), 96

Free Trade Area of the 
Americas (FTAA), 90, 
108–109

Free trade zones (FTZ), 265
Freight forwarders, 274
FSC (foreign sales 

corporation), 263
FTAA (Free Trade Area of the

Americas), 90, 108–109
Fuji Photo Film

image and advocacy 
advertising, 459

trade dispute with Kodak, 158
Full ownership, 302
Full-service agencies, 442
Fully hedged, 68

G
G-7 (Group of Seven), 58
G-8 (Group of Eight), 58
Gambling on the Internet, 183

Gaming
Internet, 584
mobile gaming, 588
video game console wars, 359–360

Gap, 14, 15, 22–23
GATT. See General Agreement on

Tariffs and Trade
GCC (Gulf Cooperation Council),

100–102
GCCP (global consumer culture

positioning), 112, 250–253
GDP (gross domestic product), 42
GE. See General Electric
Gender segmentation, 230
General Agreement on Tariffs and

Trade (GATT), 24, 77–78, 81
antidumping code, 385–386
corporate advertising 

against, 149
customs valuation code, 271
prohibition of preferential 

tariffs, 270
General Electric (GE)

currency exposure, 67
ethics, 558
leadership, 538
partnership with Commercial

Fan Moteur (CFM)
International, 312

General Motors (GM), 22
global structure 

organization, 550
Russian joint ventures, 300
targeting, 255
Volkswagen lawsuit against, 158

Generation Y (Gen Y), targeting by
automakers, 255

Generic strategies for creating
competitive advantage,
508–512

Geocentric orientation, 22–23
Geocentric pricing, 382
Geographic corporate structure,

547–548
Geox, 161
Gerber, globalization effort, 306
Germany

BASF, advertising, 456
BMW. See BMW
exports, 63
government pricing regulations,

379
Henkel Loctite glue, 347
open-skies agreement with U.S.,

379
Volkswagen. See Volkswagen

Gillette, 12
global products/branding, 332
positioning, 248

Global advertising, 436–441
creating, 445–448

Global brand leadership, 336
Global competition, 518–520

related and supporting
industries, 522

Global competitive advantage, 525.
See also Competitive
advantage

Global consumer culture
positioning (GCCP), 112,
250–253

Global e-commerce, 576–579
Global elite, 229
Global industries, 6–9
Global integration, forces affecting,

24–32
converging market

needs/wants, 25–26
information revolution, 25–26
leverage, 28–30
multilateral trade agreements, 24
product development costs,

26–28
restraining forces, 30–32
transportation and

communication
improvements, 26

world economic trends, 28
Global market research, 192–193
Global market segmentation,

221–222, 224
behavior segmentation, 232–234
benefit segmentation, 234–235
demographic segmentation,

224–230
ethnic segmentation, 235–237
product-market assessment, 243
psychographic segmentation,

230–233
targeting segments. See

Targeting
Global marketing, 2–5

concentrated, 245
definition/scope of, 10–15
differentiated, 246–247
forces affecting, 24–32
importance of, 15–17
information technology (IT),

185–190
legal environment. See Legal

environment
management orientations, 17–23
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Global marketing (Continued)
market research. See Market

research
new products, 353–356
political environment, 147–154
principles of marketing, 5–9
product/market growth 

matrix, 4
regulatory environment, 

176–178
standardized, 244–245

Global marketing strategy 
(GMS), 10

Global media decisions, 454–457
Global positioning system 

(GPS), 588
Global products/brands, 331–335

development of global brands,
335–337

versus local, 337–341
Global retailing, 410–419

innovations in, 420–421
Global strategic partnerships

(GSPs), 306–310
21st century/digital cooperative

strategies, 319–320
cooperative strategies in Japan

(keiretsu), 315–318
cooperative strategies in South

Korea (chaebol), 318–319
developing countries, 314–315
relationship enterprises, 319
success factors, 310–314

Global strategy, 30
Global teens, 229
Globalization, 6–9

opposition to, 31–32, 557
GM. See General Motors
GNI. See Gross national income
Godin Guitars Web site, 578
Good Housekeeping magazine in

Japan, 119
Google, 571
Government

political risk. See Political risk
role in competitive 

environment, 525
GPS (global positioning 

system), 588
Gray market goods, 383–385
Greenfield operations/

investment, 302
Gross domestic product (GDP), 

42, 197
Gross national income (GNI), 42

segmentation by, 225–227, 229

stages of economic
development. See Stages of
economic development

Gross national product (GNP), 197
Group of Eight (G-8), 58
Group of Seven (G-7), 58
Groupe Danone, 21, 247
GSPs. See Global strategic

partnerships
Gulf Cooperation Council (GCC),

100–102

H
Halliburton, negative 

publicity, 458
Hardy (BRL Hardy), 242
Harley-Davidson, 14

targeting strategy, 245–246
Harmonized Tariff System (HTS),

266, 270–271
Hedging, 67–68
Heinz, adaptive advertising,

451–452
Helms-Burton Act, 180–182
Heritage Foundation, 48
Hermès, 55
Hershey, 545
High-context culture, 125–126
High-income countries, 57–59
High-tech products, 250
High-touch products, 251
Hofstede’s culture typology,

126–131
Home Depot, in China, 305
Home Shopping Network 

(HSN), 491
Honda, 8, 14, 23

impact of currency 
fluctuation, 374

psychographic 
segmentation, 231

Hoover, 34
HSBC Holdings, 12
HTML (hypertext markup

language), 571
HTS (Harmonized Tariff System),

266, 270–271
http (hypertext transfer 

protocol), 571
Human rights, working

conditions, 288–290
Hypercompetition, 526, 531
Hypercompetitive industries,

525–530
Hypermarkets, 413

Carrefour, 431–432

Hypertext markup language
(HTML), 571

Hypertext transfer protocol 
(http), 571

Hyundai
brand strategy, 298
negative publicity, 458
warranties, 345

I
IAC/InterActiveCorp, 57, 

594–595
IBM, 9

acquisition of PC business by
Lenovo, 468

publicity from Deep Blue/Gary
Kasparov match, 460

IC (Integrated circuit), 570
Icann (Internet Corporation for

Assigned Names and
Numbers), 571

ICC (International Chamber of
Commerce), 175

ICJ (International Court of 
Justice), 154

IGF (Internet Governance 
Forum), 572

IKEA
corporate social 

responsibility, 561
global retailing, 416
marketing strategy, 502–503
success in Japan, 513
value chain, 422–423

Image advertising, 459
Imax Corporation, 369
IMC (integrated marketing

communications), 434
Imports

code of conduct, 288–290
duty drawback, 280
European tariffs on Asian shoe

imports, 258, 262
government discouragement of,

265–267, 269
national export/import policies,

261–267, 269
parallel importing, 383
security, 280, 284
tariffs. See Tariffs
top importers in world

merchandise trade, 63–64
variable import levies, 273

InBev, 248
Incipient market, 202
Income, segmentation by, 225–229
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Incoterms (International
Commercial Terms), 370–371

India
auto exports, 269
call centers, 281, 283
Coca-Cola, 47
Coca-Cola/PepsiCo negative

publicity, 458
economy, 51
McDonald’s, 35–36
media environment, 456
population segmentation, 229
power distribution system, 56
pricing of Reeboks, 377–378
retail sector, 415
segment size and growth

potential, 238
Thermax product innovation

strategy, 351
Wal-Mart, 152

Individualist cultures, 127, 130
Industrial product marketing in

Latin America, 500–501
Inflation, 376–378
Infomercials, 491–492
Information revolution, affect on

global marketing, 25–26
Information systems

management information
system (MIS), 185

marketing information system
as a strategic asset, 214

subject categories for global
marketing information
system, 195

Information technology (IT),
185–190

Ireland, 59
Information utility, 399
Innovation, 350

characteristics of 
innovations, 135

continuous, 354
diffusion of innovations in

Pacific Rim countries, 136–137
discontinuous, 353
dynamically continuous, 353
in global retailing, 420–421

Innovator’s dilemma, 574
Integrated circuit (IC), 570
Integrated marketing

communications (IMC), 434
Intel, Advanced Micro Devices

(AMD) antitrust suit 
against, 168

Intellectual property, 158–163

Interactive television (ITV),
491–492

Intermodal transportation, 427
Internal Revenue Code Section

482, 397
International Chamber of

Commerce (ICC), 175
International Convention for the

Protection of Industrial
Property, 161

International Court of Justice 
(ICJ), 154

International finance, 65–66
economic exposure, 67
exchange rate exposure, 67–68
purchasing power parity 

(PPP), 66
International law, 154–157

common law vs. civil law,
155–156

Islamic law, 156–157
International Monetary Fund,

Balance of Payments Statistics
Yearbook, 62

International products/brands, 331
International Union for the

Protection of Literary and
Artistic Property, 162

Internet, 570
advertising, 579
Ask.com, 595
broadband, 583–584
domain names, 580
eBay in Asia, 593
e-commerce, 576–579
evolution of, 570–571
gambling, 183
gaming, 584
phone service, 588–590
privacy, 582
types of Web sites, 577
Web sites design and

implementation, 579–583
wireless, 585–586

Internet Corporation for Assigned
Names and Numbers 
(Icann), 571

Internet Governance Forum 
(IGF), 572

Intranet, 186
Inventory management, 423
Investment, 297–306

equity stake, 301–306
foreign direct investment 

(FDI), 297
joint ventures, 298–301

iPod, 589
Iraq war, 100
Ireland, information 

technology, 59
Iridium satellite telephone system,

201–202
Islamic law, 156–157

Denmark-Middle East clash, 
110, 130

IT (information technology),
185–190

ITOCHU Corporation, 
leadership, 538

iTunes Music Store, 577
ITV (interactive television),

491–492

J
Jaguar, acquisition by Ford,

323–324
Japan

7-Eleven, 420–421
American market gains by

Japanese automakers in the
1980s, 5

Barbie, 144
Blockbuster Video, 206
Coca-Cola brands, 330
cooperative strategies (keiretsu),

315–318
eBay, 593
Fair Trade Commission, 164
global strategic partnership with

Boeing, 312–314
Good Housekeeping 

magazine, 119
Harley-Davidson, 245–246
IKEA success, 513
konbini, 581
L’Oréal, 201
lean production, 553–556
marketing in Asia-Pacific region,

92–93
Ministry for International 

Trade and Industry 
(MITI), 263

transit advertising, 493
Yahoo! Japan, 593
yen vs. dollar, 374

JCDecaux, 493
JCPenney, international retail

expansion, 415–416
Johnson & Johnson, credos, 

558, 567
Joint ventures, 298–301
Jurisdiction, 157–158
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K
Keiretsu, 315–318

digital keiretsu, 319
KFC, 114
Kodak

convergence, 573
search for competitive

advantage in 21st century,
533–534

trade dispute with Fuji Photo
Film, 158

Konbini, 581
Kyocera, 406

L
L/C (letter of credit), 277
L’Oréal

acquisition of Body Shop, 250
Japan, 201
targeting of emerging middle

class, 220, 223
Labeling, 343–344
Language, and communication,

118–122
Citibank in China, 450
e-commerce, 581
McDonald’s in China, 449

Latent market, 200
Latin America

Barbie, 144
Free Trade Area of the Americas

(FTAA), 90, 108
industrial product marketing,

500–501
market research, 205
PepsiCo Numeromania 

contest, 470
regional market, 84–90

Law of one price, 363
Laws. See Legal environment
LDCs (least-developed 

countries), 52
marketing opportunities in,

53–56
Leadership, 536–538

core competence, 540–541
nationality of top management,

538–540
Lean production, 553–556
Least-developed countries 

(LDCs), 52
marketing opportunities in,

53–56
Legal environment

antitrust, 147, 164–168
bribery and corruption, 169–173

conflict resolution/dispute
settlement, 173–176

European Commission ruling
against Microsoft, 146, 
151, 166

highest lawyers per capita, 173
intellectual property, 158–163
international law, 154–157
Internet gambling, 183
jurisdiction, 157–158
licensing and trade secrets,

167, 169
litigation, 173–176
Sun Microsystems vs. Microsoft

lawsuit, 146, 151
LEGO Company, competitive

advantage, 534–535
Lenovo Group, generating

publicity through
sponsorship, 468–469, 472

Leo Burnett Worldwide, 347
Letter of credit (L/C), 277
Leverage, 28–30

experience transfers, 29
global strategy, 30
resource utilization, 30
scale economics, 29

Levi Strauss, gender segmentation,
230, 232

LG Electronics, 4
Licensing, 167, 169, 293–297

contract manufacturing, 295–296
franchising, 296–297

Line extensions, 354
Linux, 582–583
Litigation, 173–176
Local consumer culture

positioning (LCCP), 253
Local product/brand, 330–331

versus global, 337–341
Localized/adaptation approach to

marketing, 21
Logistics, 421–423
Logistics management, 428
Logistics of sourcing, 284
Long-term orientation 

(LTO), 128
Loose bricks, 517
Low-context culture, 125–126
Lower-middle-income 

countries, 52
Low-income countries, 50–51
LVMH (Moët Hennessy-Louis

Vuitton)
Louis Vuitton counterfeits, 

162, 511

luxury goods marketing,
394–396

operating profit from Louis
Vuitton, 511

M
M&M’S color promotion, 470
Maastricht Treaty, 96
Madrid Protocol, 161
Major League Soccer (MLS), 6
Management

myopia, 31
view on outsourcing, 282

Management information system
(MIS), 185

Management orientations, 17–23
ethnocentric, 19–20
geocentric, 22–23
polycentric, 20–21
regiocentric, 21

Manufacturer’s export agent
(MEA), 274

Market capitalism, 45
Market development strategy, 4
Market entry strategies, 292–293

investment, 297–306
licensing, 293–297
strategic partnerships. See

Global strategic 
partnerships (GSPs)

Market expansion strategy,
320–321

Market holding strategy, 375
Market penetration pricing

strategy, 365
Market research

analysis of data, 208–212
assessment of research

value, 198
choice of unit of analysis, 196
data collection, 199–202
definition of, 192
design of research, 198–207
examination of data availability,

196–198
formal market research, 192–195
global market research, 192–193
headquarters control of, 213–214
identification of information

requirement, 195
international marketing research

process, 194
Latin America, 205
marketing information system

as a strategic asset, 214
peoplemeter, 203–204
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presentation of findings, 213
problem definition, 195–196
sources of information, 190–192

Market segmentation, 220
behavior segmentation, 232–234
benefit segmentation, 234–235
demographic segmentation,

224–230
ethnic segmentation, 235–237
global cosmetics market,

220, 223
global market segmentation,

221–222, 224
product-market assessment,

243–244
psychographic segmentation,

230–233
targeting segments. See

Targeting
Market skimming, 364–365
Market socialism, 46–50
Market-based transfer price, 388
Marketing, 4

Asia-Pacific region, 92, 93
direct marketing, 487–493
European Union (EU) issues,

96–98
global consumer culture

positioning (GCCP), 112,
250–253

global. See Global marketing
impact on culture, 122–125
implications of the stages of

development, 60–61
luxury goods, 394–396
marketing implications of social

and cultural environments,
137–139

Middle East issues, 102
one-to-one marketing, 487
opportunities in LDCs and

developing countries, 53–56
piggyback marketing, 405
principles of, 5–9

Marketing model drivers, 241
MarketResearch.com, 198
Markets

bottom of the pyramid (BOP)
markets, 54

common market, 80
definition of, 5, 40
forwardmarket, 65
government blocking of,

265–267, 269
incipient market, 202
latent market, 200

product markets, 352
product-market, 241
regional markets. See Regional

markets
spotmarket, 65
stages of market development,

50–61
Marks & Spencer (M&S), private

label focus, 416
Mars

global branding, 337
sales promotions, 470

Masculinity, 127
Maslow’s hierarchy of needs,

138–139, 337–340
Matrix organization, 549–551, 553
Matsushita Electric Company, 29
Mattel, Barbie, 143–145
McDonald’s Corporation, 13–14,

35–38
80/20 rule, 233
Big Mac Index, 66
China, 228
Europe, 36–37
Indian market, 35–36
negative publicity, 458
nutrition labeling, 344
online digital commercial

archive, 578
organizational design, 548
United States, 37–38

McDonaldization of culture, 
122, 124

M-commerce (mobile 
commerce), 585

MDS (multidimensional scaling),
208–210

MEA (manufacturer’s export
agent), 274

Mecca-Cola, 113
Media decisions, 454–457
MENA (Middle East and North

Africa), 102
Merchandise trade, 62–65
Mercosur (Common Market of the

South), 87, 89
Mexico, currency crisis, 61
Microsoft

antitrust ruling, 147
competition with open source

software, 582
European Commission ruling

against, 146, 151, 166
operating systems, 570
Sun Microsystems lawsuit, 

146, 151

Xbox 360/video game console
wars, 359–360

Xbox Live, 584
Xbox market research, 191–192

Microsoft Disk Operating System
(MS-DOS), 570

Middle East
Arabic magazine 

advertising, 457
Barbie, 144
clash with Denmark, 110, 130
foreign management of U.S.

ports, 425–426
Islamic law, 156–157
marketing issues, 102
regional market, 99–102

Middle East and North Africa
(MENA), 102

Miller Brewing, antitrust issues in
Brazil, 164

Ministry for International Trade
and Industry (MITI), 263

Minute Maid, 7
MIS (management information

system), 185
Mitsubishi Group

identity as Japanese 
company, 539

Keiretsu structure, 316
Mittelstand, 188–189
MLS (Major League Soccer), 6
Mobil, 149
Mobile commerce 

(m-commerce), 585
Mobile gaming, 588
Mobile music, 587
Mobile phones. See Cell phones
Mondavi. See Robert Mondavi

Corporation
Moore’s Law, 570
Moscow Bread Company (MBC),

404–405
Most-favored nation status. See

Normal trade relations (NTR)
Motorola, 34

Iridium satellite telephone
system, 201–202

Movies
product placement, 495–498
video piracy, 362–363, 365

MS-DOS (Microsoft Disk
Operating System), 570

MTV, targeting, 256–257
Multidimensional scaling (MDS),

208–210
Multifiber Arrangement (MFA), 51
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Multilateral trade agreements, 24
Multinational company, 21
Multisegment targeting, 246

N
NAFTA. See North American Free

Trade Agreement
Napoleon’s code of 1804, 157
National advantage, 520
National competitive advantage

chance, 524–525
demand conditions, 521–522
factor conditions, 520–521
firm strategy, structure, and

rivalry, 523–524
government, 525
related and supporting

industries, 522
National Football League (NFL)

Europe, 6
Nationality of top management,

538–540
Nationalization, 153
Nation-states, and sovereignty,

147–148
Negotiated transfer prices, 388
Nestlé, 7

benefit segmentation,
234–235

competitors in Brazil, 57
currency exposure, 67
direct mail in Asia, 489
distribution in Brazil, 402
global branding, 334
international packaging 

teams, 343
PowerGel, 205
Pure Life bottled water in

Pakistan, 55
telephone research, 190

New products
development, 354–355
identifying, 353–354
new-product departments,

355–356
testing of, 356

Newly industrializing economies
(NIEs), 53

Newspaper sales in India, 456
NFL (National Football League)

Europe, 6
NGOs (nongovernmental

organizations), 557
Nielsen Media Research, 193

peoplemeter, 203–204
video gamer research, 208

Nike
defense of labor practices and

policies, 460–461
factory working conditions,

289–290
gender segmentation, 230
international advertising, 450
negative publicity, 458

Nintendo, video game console
wars, 359–360

Nokia, 574
hypothetical market research

scale, 208–209
image and advocacy 

advertising, 459
leadership, 539, 541
psychographic segmentation,

230–231
Nongovernmental organizations

(NGOs), 31, 557
Nontariff barriers (NTBs), 32, 267
Normal trade relations (NTR),

270–271
North America

Free Trade Area of the Americas
(FTAA), 108–109

regional market, 80–84
North American Free Trade

Agreement (NAFTA), 21, 24,
82–83

income and population of
members, 82

map of countries, 83
Mexican currency crisis, 61

“Not invented here” (NIH)
syndrome, 352

Novartis, 26
NTBs (nontariff barriers), 32, 267
NTR (normal trade relations),

270, 271
Nucor minimills, 333

O
Observation, as data collection

method, 203–204
OECD (Organization for Economic

Cooperation and
Development), 58–59

antibribery convention, 172
Offset, 391–392
Omnicom Group, 443
One Laptop Per Child, 55, 56
One-to-one marketing, 487
Open source software, 582–583
Operating system (OS) 

software, 570

OPIC, 151
Option, 68
Order processing, 423
Organic growth, 418
Organization, 541–545

geographical and product
division structures, 547–548

international division structure,
545–546

lean production, 553–556
matrix design, 549–553
regional management centers,

546–547
Organization for Economic

Cooperation and
Development (OECD), 58–59

Organizing for global marketing,
541. See also Organization

Outdoor advertising, 492–493
Outlet malls, 414
Outlet stores, 414
Outsourcing, 280. See also

Sourcing
management view on, 282

P
Packaging, 342–345

aesthetics, 344–345
labeling, 343–344

Paid search advertising, 579
Parallel importing, 383
Parallel translations, 203
Pareto’s Law, 233
Paris Union, 161
Parker Pen, 31
Partnerships. See Global strategic

partnerships (GSPs)
Patagonia, corporate social

responsibility, 561
Patent Cooperation Treaty (PCT),

The, 162
Patents, 158–163
Patterns of international

organizational 
development, 545

geographical and product
division structures, 547–548

international division structure,
545–546

matrix design, 549–551, 553
regional management centers,

546–547
PC (personal computer), 570
Peer-to-peer (p-to-p), 401
Penetration pricing, 365–366
Peoplemeter, 203–204
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PepsiCo
leadership, 541
negative publicity, 458
Numeromania contest (Latin

America), 470
publicity for new blue can, 460

Persian Gulf War, 100
Personal computer (PC), 570
Personal interviews, 203
Personal selling, 476–478

nationality of sales force,
483–486

Strategic/Consultative Selling
Model, 478–483

Personal selling philosophy, 478
Petróleos de Venezuela S.A.

(PDVSA), 53
Pharmaceutical industry, product

development costs, 26–27
Phasing, 122
Philip Morris, 152
Philips Electronics, 25
Phones

cell phone cameras, 573–574
Internet phone service, 588–590
Iridium satellite telephone

system, 201–202
mobile commerce 

(m-commerce), 585
mobile gaming, 588
Nestlé telephone research, 190
smart phones, 586–588

Physical distribution, 398, 
421–423

inventory management, 423
logistics management, 428
order processing, 423
transportation, 424–428
warehousing, 424

Piggyback marketing, 405
Pirated movies, 362–363, 365
Place utility, 399
Platform, 354
Political environment, 147–154

nation-states and sovereignty,
147–148

risk, 148–154
sourcing, 284–285

Political risk, 148–154
seizure of assets, 153–154
taxes, 151–152

Polycentric orientation, 20–21
Polycentric pricing, 381
PolyGram, 8
Population, segmentation by,

225–229

Porsche
hedging, 67–68
insulation from currency

fluctuations, 374
psychographic segmentation, 231

Ports
foreign management of U.S.

ports, 425–426
Port of New York, 427

Positioning, 247–253
attribute or benefit, 248
competition, 249–250
foreign consumer culture

positioning (FCCP), 248, 253
global consumer culture

positioning (GCCP), 250–253
local consumer culture

positioning (LCCP), 253
quality and price, 248
use or user, 248

Postindustrial countries, 57
Power distance, 127, 130
Prada, e-commerce, 579
Preferential tariff, 270
Preferential trade agreements,

78–80
Presentation plan, 480
Presentation strategy, 480
Price discrimination, 386
Price escalation, 372
Price fixing, 387–388
Price transparency, 375
Pricing, 362–364

adaptation/polycentric pricing,
381–382

calculating prices, 368–370
companion products, 366–367
competitive behavior, 380
cost-plus pricing, 368–370,

372–373
countertrade, 389–392
currency fluctuations, 373–376
dumping, 385–387
export price escalation,

368–369
extension/ethnocentric pricing

policy, 381
financial objectives, 

364–365
geocentric pricing, 382
global pricing policy

alternatives, 380–383
governmental policies and

regulations, 378–379
gray market goods, 383–385
inflation, 376–378

luxury goods marketing,
394–396

market skimming, 364–365
nonfinancial objectives, 365–366
penetration pricing, 365–366
sourcing as strategic pricing

tool, 380
target costing, 367–368
terms of the sale, 370–373
transfer pricing, 388–389
U.S. exports to Europe, 375

Primary data, 199
Privacy, and RFID, 432–433
Private international law, 155
Pro forma invoice, 277
Procter & Gamble, 116

benefit segmentation, 235
Internet presence, 578
Organization 2005 plan, 548
shampoo sampling in China, 473

Product (RED), 557
Product adaptation-communication

extension, 349
Product division structure, 547–548
Product extension-communication

adaptation, 348–349
Product invention, 345
Product markets, United States

and EU vs. BRIC, 352
Product placement, 495–498
Product saturation levels, 60
Product strategy, 479
Product transformation, 349
Product/brand matrix, 335
Product/market growth matrix, 4
Product-communication

adaptation (dual adaptation),
349–350

Product-communication extension
(dual extension), 347

Product-market, 241
Products, 327

brands, 328–329. See also Brands
companion products, 366–367
definition of, 327
global, 331–335
global vs. local, 337–341
international, 331
invention and innovation,

350–351
local, 330–331
new products in global

marketing, 353–356
packaging, 342–345
types, 327–328
warranties, 345
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Projective technique, 206
Promotion, 469–476

couponing, 473–475
issues/problems, 474–476
sampling, 472–473

Promotion sites, 577
PRS Group, 150
Psychographic segmentation,

230–233
Public international law, 155
Public relations (PR), 457–463
Publicity, 457–463
Purchasing power parity (PPP), 66
Put option, 68

Q
Qibla Cola, 113–114
Qualitative information, 199
Quantitative information, 199
Quota, 267
QVC, 491–492

R
Race, ethnic segmentation, 235–237
Radio frequency identification

(RFID)
future of, 432–433
inventory management, 423
South Korea, 572

Rational appeal, 447
Reactivity, 204
Red Bull, 202
Reebok, pricing in India, 377–378
Regiocentric orientation, 21
Regional economic organizations,

176–177
Regional management centers,

546–547
Regional markets

Africa, 102–105
Asia-Pacific, 91–93
Europe, 93–99
Latin America, 84–90
Middle East, 99–102
North America, 80–84

Regulatory environment, 176–178
Related and supporting industries,

522
Relationship enterprise, 319
Relationship strategy, 478
Religion, 113–114

Denmark’s clash with Middle
East, 110, 130

Islamic law, 156–157
Renault, 30
Renault Logan, target costing, 367

Research. See Market research
Restraining forces, 30–32
Restrictive administrative and

technical regulations, 269
Retail. See Global retailing
Revaluation, 65
Revlon, lawsuit against United

Overseas Limited (UOL),
157–158

RFID. See Radio frequency
identification

Ring tunes, 587–588
Rivalry among competitors, 507
Robert Mondavi Corporation,

19–20
Rolling Stones, Chinese

censorship, 46
Rolls-Royce, 230
Royal Philips Electronics, 25
Rules of origin, 79
Russia

economy, 40, 43, 51
GM joint ventures, 300
Moscow billboards, 457
Moscow Bread Company (MBC)

distribution system, 404
murder of journalists, 171
political risk, 150, 152
psychographic and behavior

segmentation, 233
Starbucks trademark 

protection, 161
vodka, 233, 235, 236, 246

S
S. C. Johnson & Sons, 167
SACU (Southern African Customs

Union), 105
SADC (Southern African

Development 
Community), 105

Sales
nationality of sales force,

483–486
personal selling, 476–478
six-step presentation plan,

481–482
Strategic/Consultative Selling

Model, 478–483
Sales agents, 486
Sales force automation (SFA), 187
Sales on open account, 279
Sales promotion, 469–476

couponing, 473–475
issues/problems, 474–476
sampling, 472–473

Sampling, 207, 472–473
Samsung Electronics

advertising, 445
negative publicity, 458

Satellite telephone system, 201–202
Scalar equivalence, 207
Scale development, market

research, 206–207
Scale economics, 29
Scaling in market research,

multidimensional scaling
(MDS), 208–210

Schick-Wilkinson Sword, 220
Seagram Company, 8
Search engines, 571

Ask.com, 595
paid search advertising, 579

Seattle Coffee Company, 139
Secondary data, 197
Segmentation. See Market

segmentation
Seizure of assets, 153–154
Self-reference criterion (SRC),

132–133
Selling proposition, 447
Sematech, 319
Sequencing, 122
Services trade, 62–65
SEZ (special economic zones), 265
Sharp Electronics Corporation, 329
Sherman Act of 1890, 164
Short message service (SMS), 587
Short-term orientation, 128
SICA (Central American

Integration System), 84–85
Sight drafts, 278–279
Singapore

ASEAN (Association of
Southeast Asian Nations), 92

authoritarian state capitalism, 48
Single-column tariff, 270
Skype, 589
Slovenija, branding, 342
Slow Food movement, 124–125
Smart car, 360–361
Smart phones, 586–588
SMS (short message service), 587
Snecma, 312
Social responsiveness, 557–561
Socialism

centrally planned, 45–46
market, 46–50

Society, 110–112. See also Culture
aesthetics, 114–117
attitudes, beliefs, and values, 112
dietary preferences, 117–118
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diffusion theory, 134–137
impact of marketing on culture,

122–125
language and communication,

118–122
marketing implications of social

environments, 137–139
religion, 113–114

Software
operating systems, 570
patents, 163

Sony
companion products, 366–367
convergence, 573
leadership, 536–537, 544
PlayStation 3 (PS3)/video game

console wars, 359–360
pricing of PlayStation 2 (PS2)

and PlayStation 3 (PS3), 366
segmentation, 232
transistor radios, 295, 569
Walkman, 333–334, 366

SonyEricsson, 302
Sourcing, 280–286

as strategic pricing tool, 380
call centers, 280–283
country infrastructure, 284
customer needs, 283
factor costs and conditions,

282–283
foreign exchange rates, 285–286
laptop computers, 368
logistics, 284
management vision, 282
political factors, 284–285

Sourcing decision, 280
South African

Breweries/SABMiller in
China, 324–325

South America, Free Trade Area of
the Americas (FTAA), 90, 108

South Korea
cooperative strategies (chaebol),

318–319
digital future, 572
information and

communications technologies
(ICT) access, 568

Southern African Customs Union
(SACU), 105

Southern African Development
Community (SADC), 105

Sovereignty, 147–148
Soviet Union, economy of former

countries, 51
Special economic zones (SEZ), 265

Specialty retailers, 412
Specific duty, 272
Sponsorship, 493–495

Lenovo Group, generating
publicity through
sponsorship, 468–469, 472

Spotmarket, 65
Spreadsheet, 570
SRC (self-reference criterion),

132–133
SRI International, 230
Stages of market development

high-income countries, 57–59
lower-middle-income 

countries, 52
low-income countries, 50–51
marketing implications of the

stages of development, 60–61
marketing opportunities in

LDCs and developing
countries, 53–56

The Triad, 60
upper-middle-income countries,

52–53
Stakeholder, 557
Stakeholder analysis, 557
Standardized global marketing,

244–245
Standardized/extension approach

to marketing, 19–20
Starbucks, 34

Beijing’s Forbidden City, 293
corporate social 

responsibility, 558
fair trade in coffee, 142–143
sampling, 473
success and challenges, 292, 299
trademark protection 

in Russia, 161
Stern Pinball, pricing 

of exports, 375
Strategic alliances, 307. See also

Global strategic 
partnerships (GSPs)

Strategic alternatives in global
marketing, 345–347

choosing a strategy, 352
product adaptation-

communication extension, 349
product extension-

communication adaptation,
348–349

product invention, 350–351
product-communication

adaptation (dual adaptation),
349–350

product-communication
extension (dual extension), 347

Strategic decision making, 9
Strategic intent, 515–518
Strategic international alliances, 307
Strategic partnerships. See Global

strategic partnerships (GSPs)
Strategic/Consultative Selling

Model, 478–483
Streaming audio, 584
Streaming media, 584
Streaming video, 584
Subaru 360, 5
Subcultures, 112
Subsidies, 263
Sugar subsidies, 290–291
Sun Microsystems, Microsoft

lawsuit, 146, 151
Supercenters, 413
Supermarkets, 412
Supplier bargaining power, 507
Supply chains, 421–423
Support media, 492–493
Survey research, 203
Sustaining technologies, 575
SUVs

market research, 210–211
targeting of U.S. market, 238–239

Swatchmobile, 360
Sweatshops, 288–290
Sweden, government resource

ownership, 46–47
Switch trading, 392

T
Tamagotchis, 131
Target costing, 367–368
Targeting, 220, 237–243

automobile industry targeting
Generation Y (Gen Y), 255

concentrated global 
marketing, 245

current segment size and growth
potential, 238–239

development of target marketing
strategies, 244–245

differentiated global marketing,
246–247

feasibility and compatibility, 240
market selection framework,

240–243
MTV, 256–257
multisegment targeting, 246
potential competition, 239–240
standardized global marketing,

244–245
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Tariffs, 265, 270–273
common external tariffs 

(CETs), 79
countervailing duties 

(CVDs), 272
customs duties, 272
duping, 272
European tariffs on Asian shoe

imports, 258, 262
Harmonized Tariff System

(HTS), 266, 270, 271
nontariff barriers (NTBs), 32, 267
preferential tariff, 270
single-column tariff, 270
temporary surcharges, 273
two-column tariff, 270
variable import levies, 273

Taxes, 151–152
corporate taxes and political

risk, 152
export tax incentives, 263
tariffs. See Tariffs
transfer prices, 388–389

Technology. See also Computers
digital revolution, 569–571
disruptive technologies, 574–575
e-commerce, 576–579
sustaining technologies, 575

Telefónica, 124
Telematics, 586
Telephones

cell phone cameras, 573–574
Internet phone service, 588–590
Iridium satellite telephone

system, 201–202
mobile commerce 

(m-commerce), 585
mobile gaming, 588
Nestlé telephone research, 190
smart phones, 586–588

Teleshopping, 491–492
Television

direct marketing, 491–493
European advertising

regulation, 457
flat-panel TV sets, 326, 330
interactive television (ITV),

491–492
peoplemeter, 203–204
product placement, 495–498

Temporary surcharges, 273
Terms of the sale, 370–373
Tesco, expansion of distribution,

398–400
Testing new products, 356
Theft, video piracy, 362–363, 365

Thermax, product innovation
strategy, 351

Tiered branding, 333
Timberland Company, The,

corporate social 
responsibility, 559

Time drafts, 278–279
Time utility, 399
Time-series displacement, 212
Tobacco

advertising regulation, 446
WHO Framework Convention

on Tobacco Controls, 495
Toyota, 14, 16, 22, 23, 28

Toyota Production System (TPS),
553–555

Toys “R” Us, 175, 380
Trade

Central European Free Trade
Association (CEFTA), 98–99

fair trade in coffee, 142–143
free trade agreement. See Free

trade agreement (FTA)
Free Trade Area of the Americas

(FTAA), 90, 108–109
free trade area. See Free trade

area (FTA)
free trade zones (FTZ), 265
merchandise and services, 

63–65
most-favored nation status. See

Trade, normal trade 
relations (NTR)

normal trade relations (NTR),
270–271

preferential trade agreements,
78–80

regional markets. See Regional
markets

Trade and Tariff Act of 1984, 272
Trade deficit, 62
Trade mission, 260
Trade sales promotions, 469
Trade secrets, 167, 169
Trade show, 260
Trade surplus, 62
Trademarks, 158–163
Transaction sites, 577
Transaction value, 271
Transfer pricing, 388–389
Transistor, 569

transistor radios, 295, 569
Transit advertising, 493
Transnational cyberworld, 44
Transnationality, 23
Transportation, 26, 424–428

Treaties
Patent Cooperation Treaty

(PCT), 162
Treaty of Rome, 177

Triad Power, 60
Triad, The, 60
TRIPs (Agreement on Trade-Related

Aspects of Intellectual Property
Rights), 169

Two-column tariff, 270

U
U.S. See United States
Uncertainty avoidance, 127, 130
Uniform resource locator 

(URL), 571
Uniform Trade Secrets Act 

(UTSA), 169
Unilever

differentiated global 
marketing, 247

failure of Power, 356
market research, 191

United Nations
digital opportunity index, 568
International Court of Justice

(ICJ), 154
United Nations Conference on

International Trade Law
(UNCITRAL), 175

United States (U.S.)
Act of State Doctrine, 154
American Automobile Labeling

Act, 344
American communication 

styles, 123
balance of payments, 62
BRIC supplier base and

infrastructure/logistics
comparison, 422

Byrd Amendment, 385
CEO pay, 560
coupons, 474
Cuban Liberty and Democratic

Solidarity Act, 180–182
dollar vs. yen, 374
exports, 267
Federal Trade Commission, 164
Foreign Corrupt Practices Act

(FCPA), 170–171
foreign management of U.S.

ports, 425–426
global automakers’ targeting of

U.S. market with SUVs,
238–239

import duties, 270
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Internal Revenue Code Section
482, 397

McDonald’s focus on U.S.
market, 37–38

North America regional market,
80–84

open-skies agreement with
Germany, 379

outlet malls, 414
patent laws, 162
Port of New York, 427
pricing exports to Europe, 375
product markets, vs. BRIC, 352
sugar subsidies, 290–291
Trade and Tariff Act of 198, 272
U.S.-Canada Free Trade

Agreement (CFTA), 82
Uniform Commercial Code

(UCC), 156
Uniform Trade Secrets Act

(UTSA), 169
United Technologies, 228
Unix, 582
Unlawful Internet Gaming

Enforcement Act, 183
Upper-middle-income countries,

52–53
URL (uniform resource 

locator), 571
User status segmentation, 233

V
Value chains, 5, 421–423

assembler, 554–555
downstream, 555–556

Value equation, 5
Value networks, 574–575
Values, 112

aesthetics, 114–117
Chinese Value Survey (CVS), 128
dietary preferences, 117–118
religion, 113–114

Variable import levies, 273
Venezuela economy, 53
VF Corp., offshoring, 285
Video game console wars, 359–360
Video piracy, 362–363, 365
Vietnam. See also Asia

economic transformation, 70–74
tariffs on shoe exports to

Europe, 258, 262

Vietnam National Textile-
Garment Group (Vinatex), 259

Virgin Group
megastores, 417, 419
new product evaluation, 356
publicity of Richard 

Branson, 459
VisiCalc, 570
Vitango, 55
Vivendi, 8
VNU, 193
Vodka

global positioning, 248
in Russia, 233, 235, 236, 246

Voice over Internet protocol (VoIP),
588–589

Volkswagen
foreign consumer 

culture positioning
(Fahrvergnügen), 253

lawsuit against GM, 158
leadership, 552
Moonraker market research

project, 204
outsourcing, 283
Swatchmobile, 360

Vonnage, 590

W
Wal-Mart, 16

buyer bargaining power, 506
corporate social 

responsibility, 560
Fuji photofinishing 

contract, 459
India, 152
international sales, 412, 417
market research in China, 191
RFID, 432–433
Sam’s Club, 413
supercenters, 413

Walt Disney Company
Disneyland Paris, 195–196
Magical Journey promotion, 470

Warehouse club, 413
Warehousing, 424
Warranties, 345
Web sites

design and implementation,
579–583

types of, 577

Web, the. See World Wide Web
Whirlpool Corporation, 29

competitive advantage, 508
European operations

reorganization, 548
global marketing strategy,

217–219
leadership, 538

Whiskey, marketing in China, 
434, 437

WiMax (World Interoperability for
MicroWave Access), 585

WIPO (World Intellectual Property
Organization), 160

Wireless fidelity (Wi-Fi), 585
Wireless Internet, 585–586
World economy, 41–44
World Health Organization

(WHO)
Framework Convention on

Tobacco Controls, 495
sugar subsidies, 291

World Intellectual Property
Organization (WIPO), 160

World Interoperability for
MicroWave Access 
(WiMax), 585

World Trade Organization (WTO),
24, 63–64, 77–78

normal trade relations (NTR),
270–271

World Wide Web, 571
advertising, 579
Ask.com, 595
broadband, 583–584
domain names, 580
eBay in Asia, 593
e-commerce, 576–579
gambling, 183
gaming, 584
privacy, 582
types of Web sites, 577
Web site design and

implementation, 579–583
WPP Group, 451

Y
Yahoo!, 571, 576, 579, 580, 

584, 590
Yahoo! Japan, 593
Yugo, 5
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